Acquisition Brief — ModelSovereignty.com

MODEL
SOVEREIGNTY

Proposed Asset

¢ Domain name: ModelSovereignty.com (.com, exact-match)

¢ Nature: descriptive strategic digital asset, designed as a banner for the concept of
“model sovereignty”: the capacity of a State, industrial group or consortium to control
its Al models (design, training, deployment, alignment) independently of foreign
jurisdictions.

Not included:

* No legal, geopolitical, defence or cybersecurity advisory services.

¢ No official opinion in matters of public policy, national security or regulation.

* No registered trademarks, patents, software, databases or proprietary Al models.
* No mandate, delegation or affiliation with any government, agency,

international organisation or defence alliance.

Contacts

¢ Website: https://www.modelsovereignty.com

¢ Email: contact@modelsovereignty.com

¢ LinkedIn: https://www.linkedin.com/company/modelsovereignty

This document — For whom, for what?

This brief is primarily intended for:

* Offices of Presidents / Prime Ministers / Ministries in charge of digital, economy,
defence.

¢ National and European agencies regulating digital technology and Al.

¢ Industrial groups: cloud, telecoms, defence, aerospace, Al integrators.

* Investment banks, sovereign funds, strategic funds and corporate M&A teams.


https://www.modelsovereignty.com/

Objective: enable a C-level / Board decision-maker to:
1. Understand the strategic logic of ModelSovereignty.com.

2. Assess the relevance of owning the category-defining name for the theme of
“model sovereignty in Al”.

3. Visualise several concrete deployment scenarios aligned with their priorities.

1. One-page decision summary
1.1 What ModelSovereignty.com is

¢ A.com domain name that directly expresses the notion of “model sovereignty”:
the capacity to control, under one’s own sovereignty, the weights, training and
inference pipelines, as well as the alignment of Al models.

* A neutral banner for:

o national or regional “Sovereign LLM / Model Sovereignty” frameworks,

o public—private coalitions on model sovereignty,

o governance and audit programmes (governance frameworks, red-teaming, alignment).

¢ A clear anchor point for boards, strategy committees, risk committees, public
authorities
and international partners.

1.2 What ModelSovereignty.com is not
To avoid any confusion or dispute, this brief explicitly states that:

* ModelSovereignty.com is not a government agency or State authority.

¢ ModelSovereignty.com is not a regulator or supervisory authority.

e ModelSovereignty.com does not provide legal, defence, national security or foreign
policy advice.

¢ ModelSovereignty.com is not an official label (neither EU, NATO, national agency nor
international organisation).

* ModelSovereignty.com is not an Al model provider, cloud provider or infrastructure
operator.

ModelSovereignty.com is a semantic and strategic asset that a buyer may use to
structure
its own initiatives, programmes and content, under its sole responsibility.



1.3 What a buyer can do with it
Upon acquisition, the domain may become:

¢ the banner of a national or European “Sovereign LLM / Model Sovereignty” programme,
¢ the portal of an industrial alliance (cloud, defence, Al) dedicated to model sovereignty,
¢ the front page of a neutral observatory on Al model control,

¢ the entry point for a governance framework on Al risks (jurisdiction, security,
alignment).

2. Context 2025-2035 — Why “model sovereignty” is becoming central
Between 2025 and 2035, several dynamics overlap:

1. Concentration of foundational models (LLMs)
o A small number of dominant players (mainly US / China) control models,
infrastructure and ecosystem.
o States and large enterprises depend on extra-European platforms for critical
functions.

2. Rising expectations around digital and Al sovereignty
o Debates on the Al Act, Al governance and systemic risks.
o “Sovereign cloud” programmes already launched, but seen as partial if models
remain foreign.

3. Al models as strategic assets
o Al models are becoming critical infrastructure, alongside energy and
communications.
o The questions “Who controls the weights? Who controls the alignment?”
become political.

4. Need for clear vocabulary to structure action
o Decision-makers need simple, robust concepts to communicate:
“cloud sovereignty”, “data sovereignty”, and now “model sovereignty”.

In this context, a name such as ModelSovereignty.com can serve as a clear banner to
formalise,
communicate and carry this topic at scale.

3. Strategic positioning of ModelSovereignty.com

3.1 A category-defining name
¢ A phrase immediately understandable by an international C-level audience.



¢ Aligned with existing policy and geopolitical vocabulary (sovereignty, jurisdiction,
governance).

3.2 A strongly memorable semantic asset
e Easy to quote in political speeches, reports and industrial keynotes.
e Can become the central “keyword” of a sovereign Al strategy.

3.3 Arare, hard-to-substitute asset

¢ Few alternatives are as clear and direct in this semantic space.

¢ Unique combination: “model” (foundational models) + “sovereignty” (sovereign
control).

4. Deployment scenarios (A/ B/ C)

Scenario A — National or European “Model Sovereignty / Sovereign LLM” initiative
¢ Use: official portal for a sovereign Al programme (framework, announcements,
resources).

¢ VValue: coherent narrative, international readability, durable anchoring of the concept.

Scenario B — Industrial alliance (cloud, defence, Al, telecoms)
¢ Use: banner for a public—private coalition dedicated to model sovereignty.
¢ Value: neutral brand that does not privilege any single actor, but federates all.

Scenario C — Strategic think tank / observatory
e Use: hub for a research centre, strategic programme or international policy platform.
¢ VValue: credibility, neutrality, capacity to host multiple stakeholders.

5. Investment logic & valuation

5.1 Nature of the asset
* Premium intangible asset, positioned on a core issue: Al sovereignty at model level.

5.2 Potential value creation

e Strengthens a narrative of technological autonomy and strategic capability.
¢ Facilitates communication with parliaments, regulators, markets and partners.
¢ Allows a programme or alliance to be anchored around a clear and legitimate term.

5.3 Comparables

¢ In the Al, cybersecurity, governance and compliance categories, niche digital assets
built around structuring concepts are often positioned in the high six-figure range,
with seven-figure outcomes when they become the banner of major initiatives.



5.4 Indicative positioning

* ModelSovereignty.com is envisaged as a high-range asset (six-seven figures)

in the event of deployment by a global strategic actor (State, regional union,
industrial consortium).

¢ No price is communicated in the first contact; any valuation depends on context,
sponsor and intended use.

6. Acquisition process

6.1 Initial approach

¢ Only requests from identified professional addresses are processed.

e Anonymous requests or messages sent from generic free webmail addresses
(Gmail, Hotmail, etc.) do not receive a response.

6.2 Information expected in the first step
¢ Organisation represented, geographical scope, type of initiative envisaged.
¢ Strategic use case for the “model sovereignty” term.

6.3 Possible steps

¢ Exploratory discussion (under NDA if necessary).

¢ Clarification of use, timing and desired level of exclusivity.

¢ Negotiation of domain transfer and technical arrangements (DNS, transfer).

7. Disclaimers & limitations of liability

¢ This document describes a digital asset (domain name) and a positioning concept
only.

¢ [t does not constitute legal, regulatory, tax, strategic, defence or national security
advice.

e [t does not create any affiliation, partnership or recognition with any State, agency,
international organisation or military alliance.

¢ The term “model sovereignty” is used as a descriptive concept;

other actors may use it in their policies, work or communications.

* No guarantee of transaction, valuation or success is provided.



8. Contact details

¢ Domain: https://www.modelsovereignty.com
* Email: contact@modelsovereignty.com
¢ LinkedIn: https://www.linkedin.com/company/modelsovereignty

Premium digital asset, available for acquisition by actors wishing to structure
and carry the “model sovereignty” narrative at the scale of their countries,
alliances or sectors.


https://www.modelsovereignty.com/

